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to tastemakers within their respective communities. 
Our founding members have over 30 years of collective 
experience both as notable talent and professionals within 
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What inspired the new fall [AMERICAN CRAFT] 

premium men’s collection? 

The American Craft Collection embodies 
generations of authentic American boot making. We 
set out to build a collection with timeless silhouettes that 
are made by a socially responsible factory in America 

using global materials.  The boots and shoes are 
created by dedicated people who understand that 

time, skill, and the best materials are the difference 
between the usual and the truly exceptional.

Who’s responsible for the overall look and feel of the 
newest offerings? 

Timberland Men’s Design Director, Chris Mondelli 
and Senior Product Manager, Troy McErlain, worked 

closely with the family-owned Munro Company in 
Wynne, Arkansas, to leverage their legacy of crafts-
manship – every style in the collection is cut, stitched 
and assembled in their factory.  The importance of the 
human element in the creation process was a large 

part of designing each style. 

THE 
AMERICAN CRAFT 

COLLECTION

Q&A
with Donald Desalvio

Senior Director – Product Management
THE TIMBERLAND COMPANY

Where were the newest offerings manufactured? 

The American Craft Collection was manufactured by 
the Munro Company in Wynne, Arkansas -- a 

family owned and operated business since 1972. They 
are dedicated to the craftsmanship of the product and 

the hands that create it.

Timberland has been a household marquee for so many 
since the late 1990’s, how are you repositioning to the 

next generation of consumers? 

The next generation of consumers is always changing 
and evolving. That’s why at Timberland, we are 

continually working to understand the products our 

consumers want, what is most important to them in 
terms of style and technology, and how that fits in with 

our core values and beliefs.  

Is there anything we should be on the lookout from 
Timberland when it comes to innovation 

and technology? 

Timberland is constantly testing and developing new 
innovations to inspire our current and future lines. One 
of our current innovations – Aerocore Energy System – 

comes to life in new styles this season like the 1978 
FlyRoam Hiker and CityForce Reveal Leather Boot.

www.timberland.com06 07

www.timberland.com/shop/mens-american-craft-8-inch-waterproof-boots-brown-a1td4210#hero=0
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timex.com

DITA EYEWEAR is thrilled to announce an 
exciting new collaboration with the ever-
dazzling Queen of Burlesque, DITA VON 
TEESE, as they bring a fresh twist to iconic 
eyewear. The bridgeless cat-eye frame, 

rendered in lightweight titanium and appointed with 
contemporary details, represents the convergence of 
two creative talents at the peak of their influence.

Dita Von Teese is uniquely suited to the challenge 
of revitalizing the classically styled frames with an 
exquisite modern twist. “The cat-eye is a well-worn 
style, a silhouette that rarely transcends the era in 
which it was created,” she explained. “My goal was 
to keep within the spirit of the 1950’s, but to craft our 
version in a slick, new way as a secret weapon for the 
modern Femme Totale.”

High-end craftsmanship and technology from DITA 
EYEWEAR’s creative studio provided the tools to 

achieve a distinctive new shape for the landmark 
partnership. A slender expanse of titanium spans 
the brow in a single, sinuous line, stripping away 
extraneous elements for the illusion of a floating 
lens. Sculptural details, from the hinge mount to 
harlequin-point titanium temples, were inspired by 
selections from Von Teese’s vast collection of vintage 
couture and curiosities.

Von Teese herself will also appear in the season’s 
advertising campaign, “SEEING DOUBLE,” which 
shadows a mysterious encounter with a doppel
gänger in a sultry noir atmosphere.

DITA EYEWEAR FOR DITA VON TEESE arrives 
November 1st, 2018 and will be available at DITA.
COM, DITA flagships, Barneys, Bergdorf Goodman, 
Saks Fifth Avenue and other fine eyewear boutiques.

DITA.COM

DITA EYEWEAR FOR DITA VON TEESE

https://www.timex.com/browse/co_labs/timex-x-chinatown-market/
https://dita.com/en-us/


Q & A
with Todd Schireson

Vice President of Abell Auction Company

How does one become a curator for an auction?
Although I have a BA degree in Business/Economics,
I grew up surrounded by antiques and fine art through 
the family business. I started taking an interest in 
design and knew that I wanted to work in the art world.
 
When did you realize that you wanted to continue 
your family’s legacy?
I was working in high-end residential management 
and was fortunate enough to work closely with some 
of the most important interior designers of the day. 
I became increasingly passionate about art and 
design, and started taking more of an interest in the 
auction business. My grandfather and father were 
both co-owners of the family auction house and it was 
a natural step to take in my mid-twenties.
 
What type of research have you conducted in order 
to keep your pulse on the millennial consumer?
My research comes from years of experience as an 
auctioneer watching what different age groups are 
buying. We have changed our business format to 
encompass more millennial buyers. We hold specialty 
auctions, especially featuring more mid-century and 
luxury goods to accommodate that market.
 
Do you consider yourself a philanthropist? Does any 
of the proceeds at your auction go towards any 
humanitarian efforts?
All of the auctioneers at Abell including myself donate 
our time to doing charitable auction events. I recently 
served as an auctioneer for the Jane Goodall 
foundation charity auction and have done cancer 
foundation auctions as well.
 
Describe your most eclectic find for this youthful 
market segment?
Every so often we come across really fun estates in 
Southern California. One estate that a youthful market 
responded well to was a single-owner men’s sneaker 
collection. We sold more than 200 pairs of collectible, 
new, in-box sneakers.
 
How do you select a location for your pop-
up engagements?
We selected a location based off of a diverse, younger, 
affluent market. We typically use the Venice area for 
its walkable neighborhood and the educated art 
community present.
 
What advice would you give to someone aspiring to 
be an auctioneer?
The main facets of being an auctioneer are obtaining 
merchandise and selling merchandise. For both you 

have to know your customer base, know what look is 
selling, and be educated about any piece that could 
come across an auction house.
 
Is there anything you wish us to know about your 
next endeavors?
We are taking a 102-year-old business and bring it into 
the 21st century by becoming more accessible online, 
to reach an audience that can’t necessarily be here 
in person.
 
Are you tackling other markets besides LA? 
National? International
We have a solid base in Southern California, but 
have expanded into Palm Springs, Northern California 
and Las Vegas. We are an internationally and nationally 
recognized auction house; our expansion into the 
international markets has been a result of 
expanding online.

voyagela.com/interview/meet-todd-schireson-abell-
auction-company-city-commerce/

Lime looks good 
on you

Download, scan and get riding

for $1 off your next 3 rides.360MAGUse promo code

Wear a helmet. Park responsibly. Respect The Ride.
New and existing users. Limit one per user. Expires 12.31.18. Credit good for 30 days after redemption, all user terms apply.

#LimeLA
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CULLINAN

CHANGE IS GOOD.
by Vaughn Lowery

Caterpillar into bodacious butterfly. 
We went over unpaved trails and ruts all 
the way to the summit (8010 ft above 
sea level) for pastries and coffee. On the 
way down with merely a switch of a 
button we descended with ease over 
gravel and dirt all while being enamored 
by the Spirit of Ecstacy with her wings 
throwing caution to the wind.

On the road, we felt every bit of 563 
hp (627 lb-ft torque @ 1600 rpm) as we 
swiveled through the two-lane main 
road with minimal traffic. Just as graceful 
as her siblings and as celebrated as the 
Phantom we witnessed tons of townies 
gawk at her effortless design and styling. 
Her grill kept in line with the overall DNA 
of the brand but its standard 22” part 
polished shadow wheels matched her 
midnight sapphire exterior nicely.

A
s of late, Rolls-Royce invited a 
slew of journalists and digital 
influencers from around the 
globe to test out their newly 

introduced SUV. Jackson Hole, 
Wyoming is notably recognized for 
it’s elite residents and celebrity visitors 
alike, including Kanye West, Sandra 
Bullock and Harrison Ford. Yet, this time 
around the Snow King Resort and one of 
its steepest slopes had become 
acquainted with the Cullinan. Not the 
largest rough diamond found in South 
Africa in 1905 but the manufacturer’s 
first-ever sport utility vehicle. Yes, we 
couldn’t conceive that a Rolls could 
ever climb a mountain but seeing 
is believing.

As we ascended to the top with the 
6000 lb gem, she started to 
metamorphose from a stately 
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https://www.instagram.com/vaughnlowery/?hl=en


bottle and scotch in the back middle 
console with custom etched snifters.
This vehicle’s MSRP is $325,000 but 
our model tested was approximately 
$400,000. Is the price worth it? Hell yes! 
After all, this is the first in its family, which 
can conform to most terrains and 
excursions. Go figure, the youngest in its 
batting order can be used to pick the 
kids up from school, off-road and be 
chauffeured to Rihanna’s Annual 
Diamond Ball. It’s highly probable you 
may see this truck at a Costco’s as well 
as Jay-Z and Beyonce’s next On The 
Run tour. Having said that, this is most 
decidedly one of Rolls-Royce’s more 
practical vehicles as it will and can 
be used on an everyday basis. With its 
dynamic all-terrain capabilities, safety 
features and height, you’ll have more 
command of the road that any of its 
tribe members.

https://www.rolls-roycemotorcars.com/
en-US/cullinan.html

Our deep scarlet red leather interior was 
enunciated with the usual technology 
and innovation of their BMW iDrive-
inspired infotainment system as seen in 
the Ghost; however, in the back we had 
separate seats and access to tablet-like 
screens which erupted by the touch of a 
button. Along the back top panels were 
buttons to dial up or down the 22-
speaker bespoke sound system which 
mimicked an IMAX theater. We bopped 
around the back in comfort and chit 
chatted with no outside noise due 
to their 200 lbs of sound-deadening 
insulation and privacy glass which lurks 
behind your head.

Like most automobiles in this segment, 
her dual-pane sunroof opened up wide 
enough for you to want to hop up and 
cleave your head out while screaming 
all the way to prom. Our model didn’t 
feature the tailgate retractable seats; 
but nonetheless this vehicle will most 
likely end up at some stadium for 
playoffs with a chilled champagne 
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www.gmoneystore.com/
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headress Hatmosphere 
@bird.drew

dress Rita Vinieris 
@ ritavinieras.com

Cuff Azeem Design 
@azeem.com

shoulder design 
@iamthewildcard

http://allanamato.com/

Photographer Allan Amato  allanamato.com 

Fashion Director/Stylist Marc Littlejohn  @littlejohnstyle kenbarboza.com  @kbainc  

Hair Kita @kitalanai

Make Up Red @theartist.red  kenbarboza.com  @kbainc

Models @lailaodom  @renbeep  @slaymodelsla
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http://www.kenbarboza.com/
https://www.instagram.com/kbainc/
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headress & hip gear 
Hatmosphere @bird.drew   

dress Wilderly Brides 
wilderlybride.com

necklace Azeem design 
Azeem.com

headress Hatmosphere 
@bird.drew

dress Rita Vinieris 
@ritavinieras.com

halter top Lux Fashion Line

shoulder design 
@iamthewildcard
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https://www.instagram.com/bird.drew/?utm_source=ig_profile_share&igshid=k0y0d3v79kfr
https://www.allurebridals.com/wilderlybride
https://www.instagram.com/bird.drew/?utm_source=ig_profile_share&igshid=k0y0d3v79kfr
https://ritavinieris.com/
https://www.instagram.com/iamthewildcard/?hl=en


Body Art wardrobe 
Nika Danielska 
@nika_danielska_design  

Undergarments stylist’s own

22
MAGAZINE

23
MAGAZINE

https://www.instagram.com/nika_danielska_design/


2019 LEXUS LC 500, LC 500h
THE LITTLE BROTHER OF THE VENERABLE LFA
By Shin Takei

time running lights. An optional carbon fiber roof 
panel is available and at the rear the spindle profile 
is carried out. A set of optional 21” black wheels 
enhance the sporting look. The coupe looks pur-
poseful and its aggressive looks generated a few 
stares wherever we drove it. Liberal use of light 
weight high strength steel, aluminum and CFRP 
(carbon fiber reinforced plastic) contribute to the 
stiffest unibody ever built by Lexus and with much 
of the drivetrain behind the front axle a 52:48 
weight distribution was achieved resulting in the 
driver’s hip and heel points to be lowered in the 
cockpit.

The LC 500 is powered by a naturally aspirated 
5.0 liters V8 with 471 HP @7,100rpm and 398 lb-
ft of torque @4,800rpm. The DOHC 32 valve Dual 
VVT-iE (Variable Valve Timing with Intelligence) en-
gine is hooked up to a 10-speed Sport Direct Shift 
automatic with paddle shift and manual mode. 
0-60mph arrives in less than 4.5 seconds. To in-
crease the exhaust sound, Active Exhaust channels 
the sound to the firewall through a special reso-
nance tube. The engine switches to the Atkinson 
cycle for efficiency and to the Otto cycle for per-
formance. The LC 500h features Lexus Hybrid Syn-
ergy Drive and is mated to an Atkinson cycle 3.5 
Liter gasoline engine and allows for operating the 
vehicle up to 87 mph without the gas engine. To 

For those of us lucky enough to experience 
driving the Lexus LFA we lamented the fact 
that it was a limited production (500) high 
dollar super car (MSRP $375K USD) pro-

duced from 2011 to 2012. Needless to say, it re-
mains an icon and a collector car. For most driving 
enthusiasts, the word exciting, sexy, exhilarating, 
thrillingwas never associated with Lexus. In fact, 
after the LFA, nothing from Lexus could be la-
beled exciting, until now. Akio Toyoda, President 
of Toyota Motor Corporation and Chief Branding 
Officer of Lexus heard the automotive journalist’s 
call and vowed that Lexus will never be associated 
with those words. Being an avid car enthusiast and 
master driver who honed his skills at Nurburgring, 
Mr.Toyoda wanted Lexus to be emotional and ex-
citing vehicles to drive.

As part of the Lexus Flagship lineup which consists 
of the LS 500 and LX 570, the LC 500 and LC 500h, 
the Flagship Sports Coupe is part of the Global Ar-
chitecture-Luxury platform that features a low cen-
ter of gravity, aerodynamics and high-speed sta-
bility which is shared by the LS sedan. The styling 
of the LC Flagship coupe is aggresive starting with 
the prominent spindle grille and wide flared out 
hip and low frontal area due to a multi-link front 
suspension system. The ultra-compact LED 3-pro-
jector headlamps are flanked by the L-shaped day-

There’s a lot of Japanese culture incorporated in 
the car. The chrome strip next to the rear glass 
panel is not unlike a samurai sword and words like 
Kizashi (a sign of great things to come) and Omo-
tenashi (hospitality) are integrated throughout the 
car.

There is a limited edition of 100 Lexus LC 500 In-
spiration Series that are painted in Flare Yellow, 
which does draw your attention and a new pig-
ment called Structural Blue was formulated taking 
characteristics from butterfly wings tropical fish 
and precious stones. Both are brilliant and intense 
and unique in enhancing the profile of the car but 
you better hurry to get one.

The Lexus LC 500 is a true GT (Grand Touring) car. 
It is quick, handles well and finally has feeling and 
excitement. Yet it is comfortable enough to drive it 
for an evening out. However, we feel they’ve left a 
little wiggle room for more performance and be-
lieve a LC 500 F-Sport is coming soon that would 
satisfy the hardcore sports car enthusiasts. Until 
then, the Lexus LC 500 and LC 500h will be more 
than adequate for most of us who won’t be driving 
it to the limit.

For more information please visit www.lexus.com

enhance the sports driving experience, the owner 
can opt for the Lexus Dynamic Handling system 
(LDH) which coordinates EPS (electric power steer-
ing with Variable Gear Ratio Steering (VGRS) and 
Active Rear Steering (ARS). 

The interior of the coupe was designed to maximize 
the driving experience by positioning the driver 
low and close to the center of gravity to transmit 
road feel more directly. The seats feature bolsters 
in the shoulder area and the optional sports seats 
provide more grip around the driver during hard 
cornering. The Alcantara door panels with drape-
surfaces are similar to the flowing exterior lines. 
The TFT display and the Lexus Multi-Media display 
integrates the Remote Touch Interface touchpad 
control for Navigation, Audio and Connectivity. As 
if the standard 12 speaker Pioneer surround sound 
system isn’t enough, there’s the optional Mark 
Levinson 13 speaker sound system to blow your 
ears away.

So how does this all work out? Quite well, thank 
you. The coupe is easy to drive, and in true GT car 
fashion, comfortable and relaxing but turning the 
Drive Mode Selector switch to Sport+ brings out 
the true character of this coupe. Faster shifting, en-
hanced engine performance and increased engine 
sound contribute to an exciting driving experience. 
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“I really like Justin Bieber as an inspiration. 
The early days of his career were a lot of 
fun and I feel like, in the coming years 
it’s going to be a lot of that for me. So 
hopefully I can get to the same level one 
day. That would be really cool. The dude 
is great. He works so hard and is so 
talented,” Orlando said.

Orlando signed a major record deal with 
Universal Music Canada in May. Fans can 
expect an EP in the coming months. 
Orlando says that the music he has been 
creating the last ten months is more of a 
mature style, pop mixed, with R&B and 
some hip-hop elements. He has been 
coming up with different song ideas and 
very hands on in the entire process.

“I have been writing all of the songs 
with a bunch of different writers and 
producers. My older sister (Darian 
Orlando) and I co-write every song 
together with one other writer usually. I 
also got the opportunity to work on a song 
with Babyface which was crazy. He has 
been so influential in the music industry. 
It was an honor to work with him,” 
Orlando said.

His new single is entitled, “Last Summer.” 
Orlando worked with producer, Michael 
Wise and Toronto songwriter, Liz 
Rodrigues on the track. 

Orlando says this is his favorite song he 

In 2011, an eight-year-old boy in 
small-town Ontario posted videos with 
his older sister covering pop songs on 
YouTube. Seven years later, that boy, 

Johnny Orlando has a channel with 3.4 
million subscribers and 5.65 million 
followers on Instagram.

As a kid, Orlando was quite the athlete. 
He enjoyed playing hockey, soccer and 
wakeboarding at the lake near his 
hometown. He always loved music but 
would not have described himself as a 
musical kid. He developed a love for 
music by listening to his father’s 
old mixtapes.  

“I didn’t realize I wanted to continue and 
make music a career until I was a little 
older. I was eight years old when I started 
and did not really know what was going 
on. I remember hitting 1,000 views on my 
first video in a week and I was like, ‘oh my 
God that’s really cool!’ When I was ten or 
11, I realized I loved music and wanted to 
pursue it as career,” Orlando said.

Justin Bieber has been Orlando’s biggest 
inspiration in music. Orlando hopes to 
follow in his footsteps. Which he is doing 
a good job so far. Bieber has paved the 
way for so many young artists on YouTube. 
He has inspired so many to cover songs 
and put their own material out into the 
world. Drake and The Weeknd are artists 
that have also influenced Orlando.

by Dylan Worcel x Vaughn Lowery
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“My goal is to end cyber-bullying. I know 
that is quite a large task to try to 
accomplish, but I’ve experienced it 
first-hand. I know almost everybody that 
has put themselves out there on the 
internet puts something they love out 
there and people try to tear you down for 
no apparent reason,” Orlando said.
Orlando is not only an ambassador for 
Cybersmile, but became an ambassador 
for JDRF, which is the leading global 
organization funding type 1 diabetes. 

“I love trying to help people and using my 
platform to spread positivity. Whatever I 
can do and do my part, that’s something 
I will absolutely do. If I can spread 
positivity and help at least one person, 
that for me is my goal. I want to make as 
many people happy as possible because 
everybody feels down sometimes, so if 
I can prevent that, I will absolutely do that,” 
Orlando said. 

It’s exciting to see Johnny Orlando grow 
as an artist creatively and musically. With 
new music in the works, fans can new 
projects and collaborations very soon. 
Maybe one day Orlando might even have 
his own clothing line. He said that his 
dream collaboration would be with Virgil 
Abloh because “He is the king of every 
single thing,” Orlando said. Abloh is an 
American fashion designer who recently 
became the artistic director of Louis 
Vuitton’s men’s wear collection. Johnny, 
we have faith that you will make this 
happen. That seems to be a pattern 
in your life.

A message to his fans; “I love you. I 
care about you and I hope you have a 
great day.”

has ever written. He had so much fun 
creating the song and says, “It was such a 
great vibe in the studio.” Orlando says that 
the song is about looking back on 
the previous summer, reminiscing about 
all the memories, and wishing that he 
could have those moments again with a 
special someone. 

“I share specific moments that happened 
with my friends, a special girl, and 
basically just why it was the best summer 
ever as the song progresses,” 
Orlando said.

Orlando describes the song as a different 
sound compared to his previous work. The 
song is a mix of pop with some hip-hop 
elements, and says the lyrical content is 
more mature. 

“When we were first trying to come up 
with a concept for the song we were 
talking about summer memories and 
sharing different stories, which is where 
the entire song stemmed from,” 
Orlando said.

Along with having a passion for music, 
Orlando loves using his platform for 
philanthropic work. 

He and his younger sister Lauren teamed 
up with the Cybersmile Foundation and 
became Cybersmile Ambassadors. It’s 
a non-profit organization committed to 
ending bullying, harassment, and abuse 
online. The foundation’s goal is to create 
a safer and inclusive community for online 
users. The foundation believes that people 
should be able to enjoy our digitally 
connected world without the fear of 
being bullied, abused, or threatened on 
social media. 
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Keep up with Johnny Orlando on Social Media
Visit his website: www.johnnyorlandomusic.com
Subscribe to Johnny Orlando’s YouTube Channel: youtube.com/user/JohnnyOsings
Instagram: instagram.com/johnnyorlando
Twitter: twitter.com/johnnyorlando
Facebook: www.facebook.com/TheJohnnyOrlando/
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PUSH THE LIMITS BEYOND THE CONVENTIONAL IVERSON LEGACY           
AZTREK R58
www.reebok.com/us/reebok-aztrek/DV3943.html www.reebok.com/us/complexcon_legacy

ANSWER XIV
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bearwalker.com
@bearwalkerofficial

Every once in awhile we discover a newfangled 
talent who dares to be different. Arpionth is 
the next generation of EDM. Sultry and sensual 
melodic instrumentation at it’s finest. A swedish 
phenomenon.

“Hope” thrives on cinematic creativity and indulges all 
senses. Your heart will pump while waves crash.

“Destiny” opens up with tons of faithful synergy. Once the 
beat drops so will your soul. Throbbing. Pulsating.

“Origin” marks newfound territory with systemic beats 
which power through tradition. Being present isn’t enough. 
To recognize your past is to know your perfection.

“Above” pushes the envelope. Like a bird, the rhythmic 
cadence will make you flutter. Higher and higher your 
imagination will float amongst the swarms.

“Fight” treads on fear. Feisty yet temperamental instru-
mentation will tantalize your inner existence.

“Continue” is a rotational pull. Everlasting and meaningful. 
Nothing can stand in the room of an orbit.

“Return” is sinister. A notational menstrual cycle.

“Change” is a seasonal reflection of emotions. You can 

visualize leaves turn from green to amber.

“Then” will transpire your soul. Strings and snares are on 
a downward spiral romance.

“Past” mimics a crispness of affairs. Up beat and respon-
sive to what’s to come.

“Time” ticks like a elegant piece of machinery. Poignant 
and peaceful.

“Now” streams the senses. You can actually smell the stark 
stench of collateral damage.

“Be” proves to be one of the more sensible tracks with an 
alien-like heart beat. Allow your mind to ramble around a 
viscous surface. It’s all about building community!

“Clouds” is anthemic. Parallel to a derivative. A heavenly 
tune erupting with angelic memories.

Arpionth has a special talent to cure a thirsty mind. His 
ability to chime into uncharted territory is what makes 
him a big contender for our “360 Watchlist.” Concrete 
Creativity III circumvents ongoing sensory seizures. A 
filmic treasure of tasty creatures.

open.spotify.com/album/0xUVEmfNyaTFVrr6mxpUlV?si=9
WWSPgA7RRGRDO_BjWHoTg

https://bearwalker.com/
https://www.instagram.com/bearwalkerofficial/?hl=en
https://open.spotify.com/album/0xUVEmfNyaTFVrr6mxpUlV?si=9WWSPgA7RRGRDO_BjWHoTg
https://open.spotify.com/album/0xUVEmfNyaTFVrr6mxpUlV?si=9WWSPgA7RRGRDO_BjWHoTg


FIAT TRACK DAY
By Anthony Sovinsky × Vaughn Lowery

T
he Fiat has a voluminous history of performance 
and style dating back over 50 years. This Italian 
gem was first introduced to North America in 
March 2011 and featured the Fiat 500c, 500 
Abarth, 500e, 500L and the 500x. And for 2018-

2019 they are reintroducing the Fiat 124 Spider for the 
current generation, featuring modern styling, engineer-
ing science and enhanced performance with traces of 
the original Italian roadster design.

The 2019 124 Spider is an Italian coupe/convertible 
roadster powered by a 1.4L Turbo Motor 6-speed 
manual/auto transmission, making it the most powerful 
4-cylinder turbo in its category. Producing up to 164hp 
and 184 lb-ft of torque in the Abarth edition, it is unique-
ly responsive. Our test Abarth had added racing and 
performance characteristics that include upgraded 
aggressive racing facia, branded floor mats, Record 
Monza exhaust tuning kit and Recaro racing seats.

The other test vehicle was Fiat Abarth 500c – a stout, 
preppy looking vehicle upon first glance, really remi-

how balanced and responsive these vehicles are. 
With the 124’s front and rear Blistein sport suspension, 
mechanical limited slip differential and front strut tower 
bar paired with a Brembo braking system it allows the 
vehicle to perform as desired, a true one with the 
car experience.

Side by side, we were shuttled to the skid pad. Here, 
we were able to identify how the Fiat handles on 
slippery terrain in a tight circle. This course was 
created to heighten our connection to the throttle, 
steering wheel and our eyes. As we continued to 
increase in acceleration the Spider would start to lose 
grip as we tried to keep a tight radius, but thanks to 
accurate feedback from the steering rack, throttle 
and Brembo braking systems you are able to keep the 
vehicle in complete control.

Then it’s off to the track. This is where the real fun 
began. Both the 500 and 124 Spider performed 
astoundingly. A Dodge Hellcat was our pace car as 
a line of us followed in tandem around the streets 
of Willow Springs Raceway. It was an unbelievable 

experience to be able to push these vehicles to 
their limits, highlighting just how well these vehicles 
are engineered.

The 2019 Fiat 124 Spider starts standard at $24,995 or 
$27,795 for the Classica which adds some cosmetic 
upgrades and some convenience options. $29,290 for 
the Lusso which comes with the Abarth performance 
package. A big bang for the buck for a sporty iconic 
Italian vehicle.

The 2019 500c comes standard at $16,245 and the 
Abarth package coming in at $21,995. Apart from 
the aforementioned performance upgrades on the 
Abarth, it comes with a track experience! Yes, you 
can stretch your Fiat’s legs on the track like we did 
just so you can come to appreciate the unique design 
and performance capabilities that this vehicle was 
intended to express.

www.youtube.com/watch?v=5ECzimgNIBY&feature=youtu.be

https://www.fiatusa.com/abarth.html

niscent of its predecessors that were designed to 
navigate the narrow roadways of Italy. But with closer 
inspection of the Abarth 500, you will notice subtle per-
formance enhancements: 16-inch hyper black wheels; 
red brake calipers; Abarth bashing; performance 
spoiler; turbo boost gauge and dual bright exhaust tips. 
This affords it a rather large presence in a metropolis like 
Los Angeles, where the typically more car is better, but 
the fiat begs to differ.

At first glimpse, you wouldn’t think much of these 
vehicles from a performance standpoint. Withal, 360 
Magazine was cordially invited to Willow Springs Race-
way by Fiat Chrysler North America. And education 
was provided by Skip Barber Racing School to help us 
take full advantage of the performance capabilities 
introduced for the upcoming year.

The track day started off at the the rallycross. The rally-
cross is designed to highlight the braking and handling 
capabilities of the nimble go kart-like Fiats. With quick 
turns and short straight always you can feel exactly 
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When you first step into the 
iconic hotel, you are met  
with fresh seasonal flowers,           
chandeliers, and the warm                                      

            setting of pure luxury.

The Beverly Wilshire, built in 1928, is 
located at the intersection of Wilshire 
Boulevard and Rodeo Drive in Beverly 
Hills in one of the most famous cities in 
the world. This timeless hotel has housed 
some of the most notable people and 
presidents, as well as being used as a 
shooting location for films and television 
series. The groundbreaking film “Pretty 
Woman” gave the Beverly Wilshire its 
most profound feeling of promiscuity 
and glamour.

The grand hotel of 14 floors includes 395 
variety of rooms and 137 suites suited for 
whatever occasion or stay one is 

looking for. The rooms, some as casual 
as the Signature Balcony room or the 
One-Bedroom Rodeo Suite, is perfect for 
a getaway weekend with great space 
and comfort. Bathrooms are notable for 
the marble floors and adjacent glass 
showers. The hotel is classified as a wrap 
around with great panoramic views 
of the Hollywood Hills and Los Angeles 
area. Although prices vary from date 
and size, the typical stay in a one 
bedroom suite is around one thousand 
dollars. For a longer stay, there are 
specialty suites like the Penthouse Suite 
or Presidential Suite, with a sentiment of 
royalty that includes multiple bedrooms 
and extensive dining rooms. Varying 
on the room, the impressive amenities 
include a round-the-clock concierge 
team and in-room dining. Also 
amenities include overnight shoeshine, 
complimentary newspaper, and much 

By Alexandria Baiz x Reid Urban x Vaughn Lowery
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more. The team at the Beverly Wilshire 
works extremely hard to make your stay 
as charming and comfortable 
as possible.

Aside from the rooms, the hotel itself 
includes modern centers of activities 
and on-site restaurants. The chic spa 
that customers rave about offers every 
service you can think of like face 
and body treatments with five star 
treatments, even those specifically for 
men and kids. The modern pool is blue 
and beautiful, and for a bite or a glass 
of wine by the pool you can eat 
at  “The Pool Bar and Cafe.“ 

Overlooking the pool is the fitness 
center, to stay in shape and feeling 
your best, with an assortment of 
different state of the art machines 
and private yoga classes.

The onsite sleek restaurants, like the 
high ranking “CUT” by Wolfgang Puck 
has amazing reviews and ratings on their 
unique cuts of beef and seafood 
prepared in a live open kitchen. Our stay 
included handcrafted cocktails from the 
Cut Lounge, our favorites being Johnnie 
Walker Blue on the rocks and Sloppy 
Kisses. The “Blvd”inside the hotel is a 
perfect spot we had for brunch 
offering an original selection like the 
divine shrimp cocktail appetizer with 
Chilean sea bass and short rib patty 

“Blvd Burger” for lunch. With all the 
activities and dining, the Beverly Wilshire 
suits everyone.

As a result of the city’s location in the 
most glamorous city in the world, it is 
within an arm’s length of the affluent 
streets of  Rodeo drive. Rodeo Drive is 
where you can find greatest brands like 
Gucci, Louis Vuitton, and Jimmy Choo. 
This street also offers the finest dining in 
the region, whether you are in the mood 
for Indian cuisine or a fine steak. The 
Beverly Hills atmosphere, with the 
Beverly Wilshire in the middle of it all, 
defines what class and beauty look like.

Ranked in the top 10 of Los Angeles 
hotels, this five-star hotel is known for 
its excellent customer service at every 
part of the stay. Ratings from AAA give 
the hotel 4.8 outstanding diamonds for 
its customer service, cleanliness, and 
overall appearance. Travelers speak 
highly of the modern decoration and 
style of the rooms, floors, bathrooms, and 
amenities. Competitors do not come 
close to the extensive care and allure of 
what the famous hotel offers. 

The Beverly Wilshire is not just a hotel, but 
an enchanting experience for all.

www.fourseasons.com/beverlywilshire/
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W
isconsin is known for their cheese 
and ice creams. A major food 
one may overlook is the Wiscon-
sin cranberry. 360 Magazine had 
the opportunity to visit their tourism 

team for an exploration of lodging, dining, cran-
berry wonders and more.

The trip began at the Osthoff Resort at Elkhart 
Lake, a quaint fairytale land that makes a city 
kid feel free. The plot roots back to the age of 
the Potawatomi Native American Tribe, where the 
area still inhibits the same wholistic lifestyle. In 1885, 
the Osthoff Resort was built by Auto Osthoff and 
reimagined 100 years later to the four Diamond 
AAA rated majestic lodge guests see today. The 
248 room boasts 1, 2, and 3-bedroom suites that 
fancy a kitchen (or kitchenette) and an individual 
private balcony. The grand hotel is the perfect 

family getaway, especially in the Summer. With 
a three-tear lake deck and Mirror Lake, there’s 
no disappointment when it comes to adult and 
kid-friendly activities.The deck includes a bar, live 
entertainment along with water sports open to 
guests and the public – aqua cycles, power boats, 
sailboats and pontoon cruises.

The resort offers a handful of different restaurants 
to try, Lola’s On The Lake being the choice for 
media on their first night. Lola’s infuses their dishes 
with fresh ingredients from the Osthoff Gardens 
that harvest over 11,000 pounds of produce 
including edible flowers available in 2019. It’s a 
farm to table atmosphere while the menu is consis-
tently changes. 360’s personal favorite was the 
Rib Eye Steak Special with Potato Donuts. This 
mouth-watering meal introduced savory and 
sweet for new flavors that will wow your tastebuds.

WISCONSINWISCONSIN
By Krishan Narsinghani



Local restaurants like Great Expectations (originally 
a fully women-owned business) incorporate these 
cranberries into nearly all their dishes. These 
partnerships make for signature items like their 
House-Made Ginger-Cranberry Moscow Mule 
and Unforgettable Grilled Cheese with Cran-
Pepper Jam.

One of America’s favorite juices, Ocean Spray, 
is headquartered on a 70 acre manufacturing 
facility. Producing 3.6 millions gallons of concen-
trate a year, the company utilizes a complex 
system. Wisconsin will produce 5.9 million barrels of 
cranberries in 2018 making so called, “America’s 
Dairyland,” the nation’s No. 1 cranberry producer.

Overall, 360 left with a delightful taste and an 
aura revitalized. When visiting Wisconsin, come 
prepared with an empty stomach and an open 
mind for well-deserved Midwestern hospitality.

travelwisconsin.com

wiscran.org

360 Magazine enjoyed an afternoon cooking class 
inspired from their wellness menu that featured 
nutrient dense and natural sugar items. The 
foods prepared are purposely chosen so more 
guests with dietary restrictions can participate 
and indulge. Courses included a Lemon and 
Raspberry Chia Seed Pudding, Overnight Oats, 
Egg Shakshuka (Baked Eggs with Feta, Garden 
Tomato Sauce and Cilantro) and a Quinoa Salad 
with Halibut. The Shakshuka wafted aromatic 
Middle Eastern flavors that start your pallet off right 
and finishes with a taste of creamy tomato sauce 
and powerful spices.

Others enjoyed a natural spa and wellness 
treatment at Aspira, which translates to “infused 
with spirit.” Guests rejuvenate themselves through 
a variety of specials such as the meditation 
sanctuary that binds water from Elkhart Lake 
and hydrating cranberry facials.

In 1857, Wisconsin birthed Steven’s Point Brewery, 
the third-oldest independently owned and 
continuously operating brewhouse in the United 
States. The guided tour and tasting throughout the 
facility showcased new craft beers and history that 
withstood the Civil War, prohibition and The Great 
Depression. Their pilot brewing system has the 
capacity to make ten barrels of beer at one time 
essentially creating a microbrewery inside of a 
craft brewery. Enjoy a refreshing pineapple flavor, 
white chocolate stout or Octoberfest.

Ride along Cranberry Highway to Gottschalk 
Cranberry Marsh to witness a breathtaking sea of 
red fruits. Throughout the Fall season, visitors can 
drive around 50 miles of these beds from 
Wisconsin Rapids to Warrens. This antioxidant rich 
treat is grown on low running vines at bogs and 
later flooded with water. The berries float to the 
top and are harvested by picking machines. 

https://www.travelwisconsin.com/
http://www.wiscran.org/


SOUTH AFRICA
by Chris Phan, Krishan Narsinghani × Vaughn Lowery

R
ecently, 360 Magazine traveled 
to South Africa during one of 
the largest travel conventions 
on the continent. One hundred 
journalists from Northern Ameri-
ca joined Indaba Media in 

celebration of Nelson Mandela’s 100th 
birthday.Nelson Mandela is respected as 
the “Father of the Nation.” He was an 
anti-apartheid revolutionary, political 
leader and philanthropist, who served as 
President from 1994 to 1999. 

Mandela also served as the President of 

the African National Congress (ANC) 
party from 1991 to 1997. Mandela was 
the country’s first black head of state and 
the first elected in a fully representative 
democratic election. His vision was to 
dismantle apartheid (a system of 
segregation based on race) by tackling 
discrimination and fostering 
reconciliation. Mandela looked ahead 
and realized the law must change in 
order for a better future. Twenty-four 
years after the corrupt system was 
terminated, South Africa has been in 
overdrive to establish a firm democracy.
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The Whisky Live Festival and South African 
Cheese Festival are two major events - just to 
name a few.

Human rights were another important topic 
discussed at the convention. The South African 
people continue to exuberate equality and fair-
ness along with an effort to amend the ways in 
which the LGBT and minority communities are 
treated while traveling (bit.ly/2NbiZFa).
As the evening winded down, an opportunity for 
networking commenced. Soon after, journalists 
engaged in conversation while devouring 
traditional eats coupled with a small beer/
wine reception followed by a brief 
fashion presentation.

On day two of Indaba, Durban Tourism 
celebrated a dinner cruise on La Vue 
Floating Restaurant (www.la-vue.co.za). The 85-
foot luxury catamaran 
(200-person capacity) features two amazing 
decks, two full bars and a dance floor. Cozy with 
great cocktails - it’s perfect for groups.

T
he great city of Durban took the 360 
team by storm with Indaba (www.ind-
aba-southafrica.co.za/) - a meet and 
greet of media and travel agents to ex-
press their views and attractions on what 
the city and South Africa has to offer.

Day one of the Indaba Convention, journalists 
met at the Maharani Hotel for an opening 
ceremony. Later, trade show floor booths 
opened for business at the Durban International 
Convention Center in addition to presentations 
from various industry professionals. During the 
press conference, it was said that that the trip’s 
airline, British Airways 
(www.britishairways.com/) would now offer di-
rect non-stop flights between Heathrow Airport 
and Durban. Indaba also touched on other tour-
ist attractions. South Africa offers an 
unbelievable amount of restaurants, markets, 
bars and lounges, but take pride that they 
surpass expectations in their food & drink 
festivals (bit.ly/2MFWOtZ). 

INDABA CONVENTION
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D
urban’s population is just over 
595,000. The metropolitan area has 
a population of over 3.8 million and 
is known for its golden beaches, 
relaxed surf culture and vibrant 
culinary scene (some of the best 

spicy curry dishes said to rival India’s). Culture 
stems from a blend of Zulu, Indian, European and 
remnants of British roots that make up the city’s 
diverse heritage. South Africa’s Station 
Drive Precinct (m.facebook.com/stationdrive
precinct), once a rundown 
warehouse district has been transformed to a 
major tourist attraction with exceptional fine 
dining, drinking and shopping. Thanks to a 
collaborative group of artistic individuals, 
businesses range from homegrown distilleries and 
breweries to local art galleries. I Heart Market 
(https://www.iheartmarket.com/) is a food and 
design market held on the first Saturday of each 
month. Presented with locally produced goods 
and artisanal creations such as ceramics, 
crochet toys and original prints - shoppers will not 
be disappointed. Nearby tourists can partake in 
an exquisite gin tasting at Distillery 031 along with 
lunch at Lion’s Match Factory.

The feasting does not stop there - Durban’s own, 
House of Curries restaurant, (www.dining-out.
co.za/md/House-of-Curries/3773) blends bold 
Indian spices and flavors for extravagant curry 
dishes. House of Curries has been a staple on the 
Florida Road strip since 1999 and a perfect 

attraction for relaxation on their patio deck.

Much like a market, Durban’s BAT Centre is a 
place where local artists and crafters work 
on-site, exhibiting and selling their works in a 
vibrant complex. This nonprofit arts center is 
dedicated to the preservation, promotion and 
celebration of the visual arts, crafts, music, 
dance and literature of the Province.
Street art has found new life in redevelopment 
projects across various neighborhoods. These 
street artists were inspired by their surroundings 
with many exploring themes of politics and 
nature, all whilst using their work for 
social activism.

Travelers in search of nighttime adventures can 
visit Cubana Havana, a popular cigar/hookah 
lounge featuring handcrafted cocktails as well 
as a simple menu located on the highly revered 
Florida Road. Tourists shouldn’t miss 
Mahatma Gandhi Road in downtown Durban 
for an evening of fine music at a world-class Jazz 
bar known as The Chairman (www.thechairman-
live.com/phone/index.html). Not only is there an 
assortment of signature cocktails and cigars, but 
also a gallery and sophisticated atmosphere that 
believes in justice for all.
Fun fact. Over 85% of all BMW 3 Series vehicles 
are produced at the Rosslyn plant just outside 
of Durban and are shipped to various markets 
worldwide, including the USA, Taiwan, Japan, 
Singapore, New Zealand, Hong Kong, Australia, 
Sub-Saharan Africa and Canada.

DURBAN
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T
he expedition kicked off in Johannesburg 
aka “Joburg,” (approximately 8 million in 
population and largest city in the 
country), the epicenter of South Africa 
who’s currently in a state of revival. The 
team then headed to Nelson 

Mandela Square, a must-see tourist spot. The 
campus includes the DaVinci Hotel 
(legacyhotels.co.za/hotels/davinci-hotel-and-
suites), indoor and outdoor shopping malls, 
upscale boutiques, a movie theatre, 
grocery stores, restaurants/bars and a casino.
In order to achieve a local feel, stop by 
Neighborgoods Market (www.neighbourgoods-
market.co.za) for purchases of South African eats 
and assorted libations distributed from multiple 
vendors. The following day we departed for 
Constitution Hill and embarked on a full tour of 
the visitor’s center. Constitution Hill was a former 
fort site transformed into a prison. “The Robben 
Island of Johannesburg” included notable prison-
ers Mahatma Gandhi, Joe Slovo, Bram Fischer 
and Nelson Mandela. Mandela was imprisoned 
for more than twenty years at this location. “As 
an African American being able to stand inside 
the actual cell of Mandela was life-changing. 
The dark, ominous confined space gave me a 
newfound appreciation of what it means to be 

free. No human should ever have to endure such 
injustice because they yearn for social equality 
and justice for all,” says Lowery, President of 360 
Magazine.

Lunch at Lebo’s Backpackers Outdoor 
Restaurant was set outside in various cabanas at 
a local Soweto hostel within its community park 
followed by the Soweto Tuk Tuk Tour. The team 
enjoyed riding in these three-wheeled taxis, while 
sipping on craft beers and witnessing the city’s 
rich history. Stops included Vilakazi Street, where 
Nelson Mandela’s house still stands, as well as 
Hector Peterson Memorial.

Art lovers be sure to drop by CIRCA Gallery 
which stands beside Everard Read 
headquarters (everard-read.co.za), parading 
some of the most important contemporary art 
collections from around the world.With regards 
to nightlife, music lovers can head to Taboo 
Night Club (www.facebook.com/TabooJHB/) 
and News Café (http://www.newscafe.co.za) to 
discover local and international DJ’s. News Cafe 
combines its food, services and venue into a 
coffee bar, cocktail bar, restaurant and 
entertainment venue all-in-one. It’s the perfect 
destination for relaxation or clubbing with a 
modern aesthetic.

JOHANNESBURG
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F
rom Johannesburg, the voyage shifted 
to Cape Town, a world renown entertain-
ment and prestigious modeling hub for 
some of the industries top talents. With 
just under 4 million in population, it’s con-
sidered the second most populous city in 

South Africa. The group checked in at The Table 
Bay Hotel (www.suninternational.com/table-bay) 
and visited Nobel Square for a photo opportunity 
followed by lunch at V&A Waterfront’s The Yard 
Restaurant. Just adjacent in the Silo District is the 
highly acclaimed Zeitz Mocaa Museum (www.
instagram.com/zeitzmocaa). It exhibits twenty-
first century contemporary art from Africa and 
its Diaspora with over 100 galleries throughout 9 
floors, showcasing art from still photography to 
moving art installations.

Our local guide incorporated “Footsteps to 
Freedom” walking tour “Mandela in Cape Town: 
From Prisoner to President.” Dinner at the Crypt 
Jazz Club was a personal favorite from the team 
as they feasted into the night while being 
enamored by some of the nation’s most prolific 
local musicians.

Table Mountain’s Cable Car Ride (www.table-
mountain.net) offers 360 degreespectacular 
views of the coastal town while being hoisted to 
the top. At the summit, clouds draped the 
surrounding view while journalists snapped selfies 
for Instagram. On the other hand, if winds are too 
strong for the cable ride, adventurers can hike 
alongside of the mountains during park hours to 
witness this landmark backdrop engulfed by 
condensation - similar in type to dry ice in a 
bucket. Just below, you can take in Bo-Kaap 
township, an area filled with colorful homes and 
cobblestone roads. Subsequently, lunch was 
served by famed chef Abigail Mbalo (from 
MasterChef South Africa) at 4ROOMED Ekasi 
Culture. She’s widely known to take indigenous 
delights and fuse them into gourmet bites fit for 
the Food Network. The day ended with a night 
of laughter at the Cape Town Comedy Club, a 
must-visit for all who enjoy pizzas infused with 
locally sourced ingredients coupled with a 
barrel of laughs.

CAPE TOWN
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A
t Port Elizabeth, history unfolded. In 
1820, it was established to house 
British settlers and boasts a 
population of 1.3 million, as it’s now 
a part of the newly formed Nelson 
Mandela Bay. This Vegas-style 

resort town is home to Sun International’s The 
Boardwalk Hotel (www.suninternational.com/
boardwalk/) that includes tons of shops, 
eateries, bars and casinos within walking 
distance. Named The Public Art City Tour: Route 
67, stops included a visit to Voting Line Sculpture 
and Nelson Mandela Metropolitan Art Museum. 
Lastly, dinner at Asada/Fushin was a meal to 

remember. The restaurant fabricates South 
African fusion flare with scrumptious fresh 
seafood and sushi.

Within two weeks, we received a first-hand 
account of the history and culture behind 
Nelson Mandela and his legacy in South Africa. 
With an intricate four major city tour, we were 
able to experience an amazing arts and culinary 
scene in the ever-changing country of South 
Africa. Given the plethora of outdoor activities, 
architectural gems, gorgeous landscapes and 
tender-hearted people, this destination should 
be at the top of everyone’s bucket list if it’s 
not already.

PORT ELIZABETH
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2019 LEXUS UX
By Alexandria Baiz × Vaughn Lowery

A
s of late, 360 Magazine had the opportunity to join Lexus in 
Seattle for an intimate ride and drive of their wholly-new UX SUV at 
the newly reimagined luxurious Loews Hotel 1000. This seaport city 
is home to both tech giants Microsoft and Amazon. With Lexus’s 
innovative track record for having unparalleled technology within 

their cabin, it was befitting that they brought us to the home of the Space 
Needle. Subsequently, this town is known to think outside of the box.

The 2019 Lexus UX takes a step into the future of modern luxury with its two most 
affordable and compact SUVs – the UX 200 and UX 250h. UX stands for urban 
crossover (x-over). The UX 200 will be released in December 2018 starting at 
$32,000 and the UX 250h will be released in January 2019 for around $34,000. 
Gearing towards an opulent compact car with an exterior design so specific, 
the UX has a signature three-dimensional shape that makes it different from 
its siblings.

The front has brow-shaped LED lights with optional ultra-small 3-projector LED 
units. Across the back of the boot, are an innovative wrap of three-dimensional 
LED lights which help with stability on the highways – a standout design element 
on the UX. The structure is built to mold into an everyday vehicle that is stable, 
perfect for urban use because it’s small and easy to park. We had no problem 
squeezing to the front of 
the Bainbridge ferry.

The 18” 5-spoke aluminum alloy dark gray metallic wheels are proportional to 
the overall aesthetics of the vehicle. Available in a variety of twelve exterior 
colors, two of which are exclusive to the UX F Sport – Cadmium Orange and 
Nori Green. The Cadmium Orange includes a cherry base with yellow lowlights, 
making it appear vivid and adding tons of depth. Nori Green possesses bright 
highlights and dark contrast alongside of calm shades, drawing the color 
brilliant. Both of these colors are newfangled and daring for the Lexus brand.

The F Sport package is available in both the UX 200 and UX 250h model as well 
as has enhanced features and style which contributes to its name. This option 
comes in the two colors – Ultra White and Ultrasonic Blue Mica 2.0. The F Sport 
performance is exceptional, transforming the UX into a bespoke-like designer 
car with front sports seats, grille design, and jet-black trim. The concept of UX 
stems from the versatility and adaptability this vehicle offers. With a seamless 

interior coupled with the Japanese concept of engawa offers a richer field of 
vision. Executed with a high-strength structure, placement of sound absorbing 
and insulating materials throughout, one can enjoy an 
extremely quiet ride.

The connection between driver and the vehicle is apparent with the “seat-in-
control” concept. Entering and exiting is made easy with hip-point bottom 
cushions. 8-way power driver seats (including lunbar) allows the driver to 
operate with a comfortable yet natural posture.

All UX models are fabricated to ensure safety while driving. The Pre-Collision 
System alerts drivers of pedestrians, cyclists and other vehicles with a forward-
facing camera and radar system. The LSS+ 2.0 system enhances this with 
specific light detection for different hours of the day. If the Pre-Collision System 
detects a high possibility of collision, an audio and visual alert will prompt the 
driver to take action. If the driver does not break at that point, the system may 
automatically apply brakes to help mitigate impacts. Dynamic Radar Cruise 
Control maintains a preset distance and operates between 0 to 110 mph. The 
Lane Departure Alert is extremely helpful with the Multi-Information Display 
(MID) the system can use forward-facing cameras to detect colored land
marking illustrations. If the driver deviates from a visibly marked lane, the system 
alerts the driver with an audio and visual alert. In addition, the UX has an Electric 
Power Steering and Steering Assist. The Road Sign Assist can read a variety of 
traffic signs and will display them on the vehicle’s MID. Furthermore, Parking 
Support Brake uses braking control and visual warnings to reduce possible 
contact with moving objects while parking.

This Lexus is extraordinary with its high definition, intuitive technology, and 
overall performance. The UX includes a standard 7” TFT (thin-film-transistor) 
LCD control panel while the UX F Sport features an 8” TFT LCD panel design with 
a movable meter ring. By pressing a switch on the steering wheel, it moves to 
the right, enlarging the multi-information display. With the Lexus Remote Touch 
Interface, the 2019 UX feels as familiar as a smartphone. The most impressive 
tech feature is Amazon’s “Alexa” – which immediately connects you to play 
music; find directions; open your garage door on a rainy day; lock/unlock from 
a smart device and amongst other things control the lights in your home. The 
Lincoln Navigator is the only other vehicle in Northern America which 
offers Alexa. Moreover, additional driver connectivity features include Apple 
CarPlay, 4GB Wi-Fi Hotspot, Voice recognition for commands and the SiriusXM. 
The heads-up display allows drivers to focus more on the road and less on the 
infotainment unit.

The UX complies with the global trend of efficient gas mileage vehicles – UX 200 
at 33 mpg (2.0- liter inline four-cylinder engine, similar to competitors but with 
less under-hood heat and lower weight for better vehicle balance). The UX 250h 
at 39 mpg, making it the wave of their next generation of hybrids. With 181 hp, 
the UX 250h is the fuel-efficient leader with the best-combined mpg of any CUV 
and/or SUV without a plug in North America.

In short, the Lexus UX 200 and UX 250h is a shoo-in for a ‘xennial’ buyer – a 
person who grew up in an analog environment and can easily adapt to present-
day’s digital society. Just think of all of your friends and family members with a 
recent graduate degree or higher residing in a metropolis. Most likely they have 
a high appreciation for the arts and take local trips within their surrounding area 
with one or more cronies and a small lap dog in tow.

Pre-order UX
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W
engie is a sensation on You-
Tube with over 12 million sub-
scribers. Her videos possess 
over 1 billion cumulative views 
and she has 1.6 million follow-
ers on her Instagram. Wengie 

was born in Guangzhou, China and grew up in 
Sydney Australia. She built a brand so unique 
through social media platforms and got her start 
on YouTube five years ago.

Wengie’s YouTube videos offer a wide range of 
content for her fans filled with quirkiness,
lifestyle regimens, hair tutorials, pranks, craft 
ideas, life hacks, skin care tutorials, and fashion
videos. Because of her vast variety and ability to 
capture her target audience her following is
strong because there is something for everyone 
in her audience! YouTube along with other 
social media platforms have allowed her to 
share her creations with the rest of the world. 
She posts videos on a regular basis and has 
seamlessly built an online community of fans. 
Stated Wengie: “Most of the time I read more 
comments from fans than texts from my 
close friends.”

“It’s a strange feeling to grasp hold of, but I do 
actually think of them like a family. They’ve been
there and supported me through so much that 
often I have an urge to tell them things I haven’t
even told my close friends! They are also so 

Wengie
Photographer: Catherine Asanov
Makeup: Ariana Blean
Hair: Mitchell Cantrell
Stylist: Miquelle West
Story: Dylan H. Worcel
Publisher: Vaughn Lowery 
Special Thanks: partyandsushi.com
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Bikini Top: Helmut Lang
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Bodysuit: Tails
Skirt: Ott Dubai
Blazer: Ott Dubai
Belt: Dsquared2 
Bracelets: Louis Vuitton
Rings: Majestueux LA

55
MAGAZINE



willing to help me when I get stuck for inspira-
tion or need suggestions for my content - I 
wouldn’t be where I am today without their 
supportive and constructive feedback!”

Nothing can stop her and she is beginning to 
explore her other talents in the entertainment
industry. Wengie is going back to her roots with 
the release of her latest single, “Cake.” Wengie
gave her fans and music lovers a slice of pop 
heaven with this track. The music video for the
song premiered on her YouTube Channel and 
already has millions of views!

Stated Wengie: “I’ve always loved how music 
has been able to make you feel a certain way 
and music has gotten me through huge events 
in my life like breakups and happy moments 
like summers with friends. I want to be able to 
give that gift to my listeners.”

“A big trend in pop music currently is making 
listeners feel good and ultimately make them
dance. Dance music has been so prominent in 
popular culture for the last six years because of
those two reasons. Right now, I want to make 
fun music that lifts your mood! So, something 
that makes you want to hum and dance! If I 
had to put it in a genre it would be pop,” said 
Wengie.
 
Now that Wengie is about to enter the realm 
of pop music, her dream collaborations musi-
cally would be with Australian record producer 
and DJ, Flume and British electronic music 
band, Clean Bandit. Flume has released two 
studio albums and has remixed songs for artists 
such as Lorde, Sam Smith, Arcade Fire, 
Hermitude, and Disclosure. Clean Bandit 
recently collaborated with Demi Lovato on 
the hit song, “Solo.”

“I love Flume’s work!! He is also a fellow Aussie! 
I also am obsessed with Clean Bandit’s style,”
said Wengie.

Fashion has also played a key role in her 
career on social media. She likes to inform her 
fans about affordable clothing and other 
accessories that she loves and uses in her 
everyday life. She might have a slight obses-

sion with denim. She likes to look at what’s 
trending in fashion at that very moment in time 
and adding her own twist.

“I love to be comfortable, so I lean towards 
more casual and sporty aesthetic! I feel like 
I tend to mix anything with denim!! I just love 
denim - dressing it up and down! I also like to 
play with jackets and platform boots! I also 
love changing things up and trying new things! 
Right now, I’m loving platform boots with a 
fluffy faux jacket! So comfortable and glam,” 
said Wengie.

Wengie is an influencer herself on YouTube but 
is also a huge fan of fellow YouTuber, Liza
Koshy who is an American actress, YouTube 
comedian, and television host. Wengie had 
the privilege of meeting Koshy.

“I love Liza Koshy!! She’s so adorable and 
when I met her she’s so sweet and kind in real 
life as well,” said Wengie.

Often, influencers on YouTube will collaborate 
or make appearances on one another’s 
videos. Recently, Wengie filmed a collabo-
ration with Joey Graceffa and they hit it off 
immediately. She also likes to hang out with 
Collin Keys who is another famous influencer 
on YouTube.

“I had such a great time filming a collabora-
tion with him (Graceffa)! Because we are in 
different countries and busy, I try and either 
text him or DM him on Instagram! If I need 
advice on anything YouTube related he is one 
of the people I’d reach out to,” said Wengie. 

The Create Your Summer Tour featured 
Wengie, Karina Garcia and Natalies Outlet. It 
kicked off on July 10th in San Diego, CA and 
ended on August 5th in Santa Ana, CA. This 
was Wengie’s opportunity to meet her fans 
and see their faces in person. She was excited 
to meet her online family and give them hugs.

“It was so beautiful seeing their faces and I 
always get surprised how far they travel and 
how much love they have! I’m grateful every 
day to have them in my life,” said Wengie.
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Over the years, Wengie has been doing what 
she loves and has been a creative force on 
social media to be reckoned with. She has 
been putting herself out there and has given 
so much to her fans. Wengie wants to continue 
this journey and focus on the present but is 
excited to see what the future holds. For 
anyone who wants to start their own YouTube 
Channel, she believes that one must do it for 
the right reasons and that will make their 
journey so much fun.

“It’s because, in the beginning, it is so tough! 
It’s like working for a demanding boss for free
without knowing if you’ll ever get a promotion, 
and you’re not getting paid either! I wanted to
start my channel not to grow fans or follows 
but mainly to share what I learned. And even 
if one person watched it and thanked me that 
was good enough for me! I would say make 
content consistently but not only that, aim to 
grow and improve it every time you make a 
new video. I used to challenge myself to use 
a new editing technique every video I made 
and over time I became good at editing! So 
be patient and try and learn something new 
every time,” said Wengie.

“When one puts themselves out there, they 
could potentially face criticism or receive 
some not very nice comments. Bullying has 
been a huge issue in today’s world with social 
media,” but Wengie does not let those kinds of 
things bother her in any sort of way.

“If you’re putting yourself out there there’s no 
way to escape negative comments! It’s 
completely natural for people to not agree 
with your point of view and I always believe 
sometimes it’s better to agree than to 
disagree. They can have their opinion, but it 
doesn’t need to affect my life! It’s best also not 
to pay attention to them because sometimes 
they just are doing it to get a reaction, so 
I usually don’t give them much attention unless 
I feel it’s constructive and I could grow from it,” 
said Wengie.

 
Nothing can stop Wengie at the height of her 
career. The Australian native is nearly unstop-
pable with the release of her latest pop single 
and music video, “Cake” and The Create Your 
Summer Tour under her belt. It is very exciting 
to see this shooting star rise to the top. Her 
journey to this point in her career is inspiring for 
all young people who have a dream of 
becoming somebody. It takes hard work, 
dedication, and time. Wengie is a prime 
example of those things and it shows.

“Cake” is currently available on all streaming 
platforms and for additional information on 
The Create Your Summer Tour which has 
already concluded visit 
createyoursummertour.com

Visit Wengie’s website: 
wengie.com

Subscribe to Wengie’s YouTube 
Channel: 

youtube.com/wengie 

Instagram: 
@wengie

Twitter: 
@wengie

Facebook: 
facebook.com/wwwengie
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Shoes: Steve Madden
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Madison 
BEER

X

OFFSET

Independent pop singer-songwriter Madison Beer has released her brand 
new single “Hurts Like Hell” featuring Offset today.

Co-written by Charli XCX and Madison, featuring Migos’ Offset, “Hurts Like 
Hell’’provides fans a glimpse of what’s to come from Beer’s debut 
album due for release in 2019.

On the new single Madison explains, “The song’s production feels really new 
to me — it’s got a vibe in the beat like I haven’t heard before. I love Charli 
XCX, so getting to work with her was really inspiring. Offset felt like the perfect 
fit for the track. He’s one of the most talented, professional, down to Earth 
artists I’ve ever worked with, and his verse absolutely kills it.”

“Hurts Like Hell” comes hot on the heels of the success of Madison’s previous 
single “Home With You”, which made music history when it peaked within the 
Top 20 of US Top 40 radio chart, making Beer the first independent female 
solo artist to ever do so.

Madison Beer is an independent artist breaking in a major way. Her debut 
EP, “As She Pleases” (which spawned “Home With You”, “Say It To My Face” 
and “Dead”), has notched up over 400 million combined streams since its 
release in February. Her Spring/ Summer 2018 headline worldwide tour sold 
out within minutes of going on sale, while her first ever festival performance 
at Lollapalooza over the summer was lauded by critics.

This year has also seen Madison make her late-night debut on The Late Late 
Show With James Corden; feature in Billboard’s coveted “21 Under 21” list of 
top musicians in 2018; guest on David Guetta’s “7”album; perform along-
side Liam Gallagher at Milan fashion Week A/W 2018; grace the covers of 

numerous magazines worldwide (including, most recently, Flaunt magazine); 
launch her own clothing collection (with leading online womenswear retailer 
missguided); and be enlisted as the face of a Bulgari fragrance campaign. 
All in addition performing live to an audience of 80 million viewers at the Riot 
Games World Championships Event last week in celebration of her feature 
on K/DA’s debut track “POP/STARS” which has topped iTunes charts in over 
16 territories worldwide within 72 hours.

Madison Beer – who has partnered with First Access Entertainment and is 
distributed through AWAL – is a fully independent artist consistently praised 
for her trailblazing efforts and her passion for creating music that empowers 
listeners. Her huge, engaged and ever growing fanbase, (evident from her 
2.6 million+ followers on Twitter, and eye-popping 10. 5 million+ on 
Instagram), regard her as a pioneer of the ‘Girl Boss’ generation.

All eyes are on Madison as fans look to her first full length studio debut, set 
for release in 2019.

“HURTS LIKE HELL” IS AVAILABLE ACROSS ALL 
PLATFORMS NOW:

madison.lnk.to/HurtsLikeHell

WATCH/SHARE LYRIC VIDEO TO “HURTS LIKE HELL” HERE:

youtube.com/watch?v=vAbJUfAA9l4

FOLLOW MADISON BEER HERE:

Wesbite – madisonbeer.com

Twitter – twitter.com/madisonbeer

Instagram – instagram.com/madisonbeer

Facebook – facebook.com/MadisonElleBeer

An original 360 Magazine web series

WATCH NOW
@360MAGAZINE
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This is the world’s first Scotch whisky to be partially finished 
in Japanese Mizunara oak casks using the traditional 
Japanese whisky making technique. This exceptional 

blend is true to the smooth and mellow Chivas 
Regal style, brilliantly complemented by a 

subtle touch of Mizunara spiciness.
www.chivas.com/en-US

CHIVAS MIZUNARA
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Made with Swarovski Zirconia: A premium collection of fine 
simulated diamond jewelry in an array of sought-after classic 

designs comprising of the finest and most diamond-like 
Zirconia available. Each piece in the collection is produced with 

the highest level of fine jewelry craftsmanship and adheres to 
strict quality standards. All stones are meticulously hand-set by a 
team of highly skilled diamond setters. After the stones are set, 
each piece is fully polished, cleaned and finished. Every single 
stone is marked with a microscopic laser engraving “Swarovski 

Zirconia” that is completely invisible to the naked eye.

www.zksdesigns.com/
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THE NEW ERA X CAMP FLOG GNAW 
2018 COLLECTION

BY TYLER THE CREATOR

www.neweracap.com/
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KOREAN POP SENSATIONS

Continue to dominate worldwide racking 
up 4 consecutive wins for their newly 

released title track “Shoot Out”
in their hometown of Korea

 
Set to bring this juggernaut of an impact 

to the states first k-pop group to perform the 
JINGLE BALL STAGE kicking off in Los Angeles 

Friday, November 30th
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Rowkin Ascent is the smallest true wireless 
earbuds available on the market. It is their 
most technologically advanced and most 
comfortable true wireless earbuds, to date. 

The Rowkin Ascent line offer outdoor 
enthusiasts and adventure seekers Rowkin 

core features; comfortable fit, robust sound, 
and quick tap controls for ease of use.

www.rowkin.com/rowkin-ascent-charge
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CASIO G-SHOCK
 x 

GORILLAZ

www.gshock.com/collections/gorillaz
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TOYOTA 
COROLLA HATCHBACK

The 2019 Toyota Corolla Hatchback makes a design 
comeback, leaving a lasting impression with 
innovative upgrades and engineering. SE base 
model starts at $21,000 and the XSE somewhere 
in the ballpark of $24,000. Our midnight black 

souped-up model’s MSRP is around $27,000 and is fully 
stocked with 18-inch wheels alongside a massive back 
spoiler to add drama. With every pen stroke, the architects 
produced a dynamic, athletic yet sophisticated vehicle. The 
world’s best-selling car just got remixed. So, we promptly 
accepted the manufacturer’s offer to road trip it to Vegas 
to check out our favorite pop stars Tinie Tempah, Ellie 
Goulding, and Pitbull at the JBL Fest hosted by special 
guest Quincy Jones.

Different from former models, this version possesses a 
longer wheelbase. The black mesh honeycomb grille, 
emphasizes the evolution of the Corolla and its increased 
width. To provide better forward visibility, the hood is 
constructed to sit two inches lower than earlier. The 
rounded physique makes a simple, yet powerful 
three-dimensional landscape that is comfortable and 
pleasing to drive. Moreover, the interior quality is more 
delicate and stylish. The XSE stitching on dash and door 
is bold and fashion-forward. Thus, when we pulled up 
to the SLS Las Vegas Hotel & Casino all eyes were on us. 
Furthermore, the hatchback has technologically advanced 
features: three-door Smart Key system; Apple CarPlay; 
Amazon’s Alexa and 8-inch touch display screen. Other 
amenities include an 8-speaker JBL audio system (excellent 
for fist-pumping), 2 USB ports and a single-zone automatic 
climate control; a leather shift knob and paddle shifters 
behind the steering rack.

The Safety Sense 2.0 includes pre-collision warning with 
pedestrian, cyclist and roadside detection as well as 

dynamic cruise control and lane departure alerts. Alarms 
are popular amongst users, who enjoy a visual alert on 
infotainment screen and then a ringing alert if detection 
becomes more fatal. Seats empower comfort with updated 
cushioning which minimizes fatigue and also are great for 
cornering while in Sport Mode. Ideal access to the 
steering wheel, pedals, and gear shift are available with 
power adjustable seat.

The new fuel-efficient TNGA 2.0 liter four-cylinder, six-
speed iMT (Intelligent Manual Transmission) makes it easier 
to maneuver on highways. The CVT (continuously variable 
transmission) at an additional $1,100 includes more power 
and miles per gallon. The CVT simplifies the stop and go 
action, boosts fuel economy and makes blind spot 
monitoring available.

While both SE and XSE receive LED headlamps/taillights, 
chrome rear diffuser, and alloy wheels, the XSE is more 
distinctive. The SE sports 16-inch wheels while XSE rocks 
18-inch wheels (with a 33 mpg). Additional features include 
LED fog lights; chrome grille surround and Adaptive Front 
Lighting System (AFS). AFS matches the vehicle velocity 
and steering angle for the correct distribution of light – 
great for some of the darker strips in downtown Las Vegas. 
Behind the steering wheel, a 7-inch TFT Multi-Information 
Display (MID) which displays vehicle information, turn-by-
turn navigation, and various vehicle settings: Lane Depar-
ture Alert, Lane Tracing Assist, Pre-Collision System with 
Pedestrian Detection, and Blind Spot Monitor.

The sport-tuned suspension paired with rallycross looks 
and Toyota technology makes the Corolla Hatchback per-
fect for buyers seeking an easy, affordable drive.

Pre-order Corolla Hatchback

By Alexandria Baiz × Vaughn Lowery

https://www.toyota.com/corollahatchback/?srchid=sem:Model_Corolla_iM:GOOGLE:Corolla_HB_General_E&gclsrc=aw.ds&&gclid=Cj0KCQiA2o_fBRC8ARIsAIOyQ-lemth3PZjYzMV1HX2v1asAPaKarSFspRZG76yPiPQm_p8xXaK0W7kaAlLhEALw_wcB&gclsrc=aw.ds
https://www.instagram.com/vaughnlowery/?hl=en
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WWW.ROLLS-ROYCEMOTORCARS.COM/EN-US/CULLINAN.HTML

CULLINAN
SUPREME LIBERTY

This is freedom absolute. The first all-terrain 
SUV from Rolls-Royce makes luxury off-road 

travel a reality for the first time. Pinnacle 
luxury is now effortless, everywhere. 

https://www.rolls-roycemotorcars.com/en-US/cullinan.html

